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Established on May 20, 2015, Foodbank of Indonesia (FOI) is
a social organization under the auspices of Yayasan Lumbung
Pangan Indonesia. Our mission is to combat hunger among
vulnerable groups and build productive communities through
food redistribution. FOI aims for an independent and prospe-
rous Indonesian society by building access to fair and sustain-
able food.

Our dream is a Hunger-Free Future for Indonesia and becomes
our key message We lead the movement to realize an Indone-
sia with 100% food equality, free from hunger through provi-
ding food access, alleviate malnutrition and hunger - especially
for children and elder people.

FOl encourages community action and food independence em-
powerment of women and mothers, supporting food self-suffi-
ciency in the community, collaboration with MSMEs and local
food producers, and community development.
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In 2023, Indonesia continued to face the dual realities of food
surplus and food insecurity. At the same time, this year reaf-
firmed our belief that lasting solutions must be built with com-
munities, not just for communities. This conviction is reflected
in our theme, “Empowering Communities through Pasar Rak-
yat Mustikarasa.”

Through Foodbank of Indonesia, we worked alongside com-
munities, partners, and volunteers to ensure that surplus food
could be transformed into meaningful access and opportunity.
Over the course of the year, Foodbank of Indonesia rescued
and redistributed hundreds of tons of surplus food, reach-
ing tens of thousands of individuals across multiple regions.
These efforts were made possible through collaboration with
dozens of food industry partners, community organizations,
and an ever-growing volunteer network.

Pasar Rakyat Mustikarasa stands at the heart of this approach.
More than a distribution mechanism, it is a community plat-
form—one that promotes dignity, participation, and shared
responsibility. By placing communities at the center of food
access, we are not only addressing immediate needs, but also
strengthening local resilience and awareness around food va-
lue and waste reduction.

| would like to express my deepest appreciation to our part-
ners, donors, volunteers, and the Foodbank of Indonesia team.
Your continued trust and commitment have enabled us to turn
surplus into sustenance and action into impact.

As we move forward, we remain committed to scaling Pasar
Rakyat Mustikarasa—empowering more communities, expan-
ding our reach, and working toward a future where no food is
wasted and no one is left behind.
Muhammad Hendro Utomo

Founder, Foodbank of Indonesia



YEAR IN
REVIEW 2023

458, 84 ton i#8 Beneficiaries
of food rescued a 377 Early Childhood Education Institution
311

Elementary Schools

& 1.514 People Impacted
volunteers 134.963 Children
- 6.108  Elderly
(from 2015-now) 5.139 Informal Workers

Area of Distribution
37 districts/cities

R
"\ \1’% 2

“""“.,




The year 2023 was a pivotal moment for Foodbank
of Indonesia in its efforts to promote prosperity,
combat hunger, and build food self-sufficiency in
Indonesia.

Food sovereignty is not just about the availability
of food but also about fair access, sustainable pro-
duction, and community empowerment to manage
and distribute food independently while maintaining
food safety standards. With growing awareness of
the importance of healthy and nutritious food, vari-
ous initiatives have been undertaken to strengthen
an inclusive and resilient food system.

One of the challenges encountered in 2023 was the
discovery of the use of hazardous chemicals (for-
malin) in the fisheries sector in Bontang, East Kalim-
antan, to preserve fresh fish products. This finding
served as a reminder of the urgency of implement-
ing stricter food safety systems to protect the pub-
lic from health risks associated with consuming
unsafe food.

In addressing these challenges, awareness of food
safety needs to be further increased by encouraging
various stakeholders to take concrete steps. One
such initiative is the FOI Food Kitchen Movement,
which is largely driven by women. FOI also launched
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the Mustikarasa Campaign, which follows the 5M
principles—Collecting, Mixing, Processing, Serving,
and Sharing. This campaign empowers women
to play a more active role in providing healthy and
nutritious food for their families by utilizing locally
available food sources and spices. This movement
not only ensures family access to food and nutrition
but also enhances women's skills in managing the
diversity of local food and spices, further strength-
ening community-based food resilience.

In the era of technological advancement, FOI intro-
duced the Food Roadmap Application to combat
hunger in society, encourage small and medium en-

terprises (SMEs) to provide healthy and safe food,
and empower women to support household and
national economies. This application serves as an
innovation that enables more effective food distri-
bution mapping, connecting those with food sur-
pluses to those in need. As a result, access to safe
and nutritious food can be expanded while also re-
ducing food waste.

The post-COVID-19 era has presented both chal-
lenges and opportunities for Indonesia’s economy.
The resilience of the national economy has been
tested, yet Micro, Small, and Medium Enterpris-
es (MSMEs) remain the backbone of economic




growth. In 2023, the number of MSMEs in Indonesia
reached 65.5 million units, contributing 61% to the
Gross Domestic Product (GDP) and absorbing 97%
of the total workforce. Interestingly, 64.5% of MSME
entrepreneurs are women, highlighting their crucial
role in building household and national economic
resilience.

Women are not only active in the economic sector
but also play a key role in ensuring access to proper
food and nutrition. As one of the pillars of house-
hold economics, women hold a strategic position
in maintaining food security at the household and
community levels. Additionally, they play a central
role in introducing and preserving the diversity of
local foods and spices for their children. By famil-
iarizing children with traditional foods and the rich
spices of the Indonesian archipelago from an early
age, women contribute to preserving Indonesia's
culinary heritage while ensuring children receive a
diverse and healthy diet.
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In 2023, Foodbank of Indonesia also launched the
first Pasar Rakyat Mustikarasa (PRM), a program
designed to improve access to healthy and af-
fordable food for the community. PRM serves as a
platform to unite local food MSMEs committed to
selling quality food products without harmful chem-
icals. This initiative ensures that the community not
only gains access to affordable food but also to
safe and healthy food. With PRM, people can pur-
chase high-quality food at reasonable prices while
supporting the local economy.

The year 2023 reflects how food security and the
economy can be strengthened through various
community-based innovations and initiatives. With
synergy between technology, women's empower-
ment, and stricter food safety policies, Indonesia is
becoming increasingly prepared to tackle food chal-
lenges in the future.
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According to the FOI 2021 survey, 40-50% of children
in densely populated areas in Jakarta go to school
on an empty stomach. This hunger directly affects
their focus, academic performance, and long-term
health.

Therefore, MB plays a critical role not only in provid-
ing meals but also in building healthy eating habits
through education for both children and their par-
ents.
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Mentari Bangsaku Program (MB) is an initiative by
Foodbank of Indonesia (FOI) focused on eradicat-
ing hunger and improving the concentration of chil-
dren in Early Childhood Education (PAUD) and Ele-
mentary Schools (SD). By providing regular meals,
the program ensures that children can learn better
without being distracted by hunger, allowing them
to grow and develop optimally.



Since 2021, FOI, in partnership with Tous les Jours
(TLJ), has distributed 535.722 loaves of bread to
PAUD children across 17 cities/regencies in Indone-
sia, with 535.722 loaves distributed in 2023 alone.
This program brings happiness and hope to children
from low-income families by providing them with
access to nutritious food. Additionally, throughout
2023, various activities were conducted to ensure
children received both food and sustainable educa-
tion, including:

Volunteering Day’'s SMA IZADA and Nutri-
food (February 2023): Education on the im-
portance of healthy eating habits to sup-
port children’s concentration and cognitive
abilities at school.

+ Sarasehan Mentari Bangsaku with PT Al-
pend Food Industry (May 2023): Raising
public awareness about the importance of
balanced nutrition, alongside distributing
healthy food packages to schoolchildren.

Kids Decorating Party with TLJ: Engaging
PAUD children from Swadaya Kemuning
Tanah Abang in a fun food decoration ac-
tivity while introducing the significance of
healthy food consumption.

Collaboration with Mondelez and JNE
(September 2023): Providing healthy
breakfasts to PAUD Syawada students by
distributing hundreds of boxes of cakes,
ensuring children start their day with
enough energy.

Oterra Program Campaign - Food Heroes:
Distributing milk and other healthy foods
to children in need and educating them
about healthy eating habits in celebration
of Children’s Day with Bluebird.

By combining food distribution, nutrition education,
and awareness campaigns, the Mentari Bangsaku
program is a tangible step toward ending hunger
and enhancing children’s concentration at school.
This initiative not only helps children survive hunger
but also ensures they have the best opportunities to
learn, grow, and become healthier, more intelligent
future generations.
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SADARI is a daily nutritional intervention designed
to ensure that children receive adequate nutrition
during their critical growth period. Proper nutrition
during this time significantly impacts growth, cogni-
tive development, and the future well-being of chil-
dren. Unfortunately, women from low-income fami-
lies often face limited access to food, putting them
at risk of malnutrition with long-term effects.

Foodbank of Indonesia collaborates with POSYAN-

DU (integrated health service posts) to provide
supplementary food and parenting education to
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mothers and children. Through a holistic approach,
SADARI distributes nutritious food and organizes
seminars and training sessions to raise awareness
about the importance of healthy eating habits and
exclusive breastfeeding. The program also empow-
ers women in food production, distribution, and
processing within their communities. Additionally, it
trains mothers in cooking skills, food management,
and sustainable home farming practices, enabling
them to be more self-sufficient in meeting their fam-
ilies’ nutritional needs.




Impact: One of the program models implemented
is Kampung Anak Sejahtera (KAS), a collaboration
with the Ministry of Women Empowerment and
Child Protection of Indonesia. This program focuses
on a nutrition model that promotes best practices
for enhancing the family’s role in ensuring children’s
welfare rights. It has been successfully carried out
in Gunung Kidul, bringing about numerous benefits,
including positive shifts in eating habits, improved
nutritional status, and increased awareness of food
and nutrition.

Throughout 2023, SADARI made a significant im-
pact through activities such as child development
education in Cipeundeuy Village in collaboration
with Papertech, as well as partnerships with Benih
Baik and Bank BJB in Tasikmalaya Regency. The
program’s outcomes include increased nutrition
awareness among thousands of mothers and chil-
dren through education on healthy eating habits, im-
proved food access for families struggling to obtain
nutritious food, and women’s economic empower-
ment through training and involvement in food pro-
duction. Through these efforts, SADARI contributes
to the development of a more inclusive and sustain-
able food security system.
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Excess food is not only present in retail but also in
households, albeit on a smaller scale. Many people
tend to over-purchase, even when it does not align
with their actual consumption, which leads to the
potential for food waste. Meanwhile, thousands of
families face difficulties meeting their daily needs,
constantly striving to ensure they can feed them-
selves and their loved ones.

Foodbank of Indonesia’s Food Kitchen (DPF) is a
flagship program aimed at providing ready-to-eat
meals for vulnerable communities, including chil-
dren, the elderly, pregnant women, breastfeeding
mothers, and informal sector workers. DPF levera-
ges surplus food from retail partners, food produ-
cers, and local communities to redistribute it to
those in need.

The program adopts a community-based approach
to rescue and distribute food. Since 20l collabo-
rates with various partners to collect surplus food
that is still safe for consumption, then processes it
into ready-to-eat meals in community kitchens. Vo-
lunteers play a key role in the preparation and distri-
bution of food through local food banks, mosques,
schools, and other community networks identified
as key beneficiaries. In emergency situations, FOI
also sets up emergency kitchens for disaster-affect-
ed areas.

Key Achievements in 2023




Throughout 2023, DPF recorded significant growth

in both the reach and impact of its programs, includ-

ing:
Sharing Campaign - 125,000 Iftar Pack-
ages (March): Distribution of iftar meals
through the #ABCDapurBersamalbu cam-
paign.
Mobile Kitchen (April): A humanitarian initi-
ative designed to provide access to healthy
food and support the government’s efforts
towards food sovereignty. The Mustikara-
sa Mobile Kitchen also serves as an edu-
cational vehicle encouraging women to
cook at home and as a disaster kitchen.

Senyum Ramadhan with Super Indo: Distri-
bution of meals during Ramadan to help al-
leviate the burden on low-income families
during the festive period.

Dapur Bersama Ibu (June): A collaboration
with ABC, Grabmart, and Yayasan Benih
Baik to support underprivileged families.

Collaborative Cooking Event (October):

BERGERAK
MUSTIKARASA

A cooking event with PT Goodera & Bank
DBS for vulnerable groups.

Dapur Mustikarasa (December): Distribu-
tion of 48,000 nutritious food products in
partnership with Super Indo and Nestlé.

Impact:

DPF not only provides short-term solutions but
also contributes to a sustainable food system by
reducing food waste, enhancing food access for
vulnerable communities, and empowering local
communities through volunteer involvement and
partnerships.

Community pantries: 138 kitchens

Beneficiaries: 20.871 children, the elderly, and infor-
mal workers

Coverage: 16 cities/regencies
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In 2021, FOI launched a women-led initiative to grow
local food through KEPAK (Kebun Pangan Komu-
nitas) or Community Food Garden, bringing com-
munities closer to sustainable food sources. This
effort aimed to empower women, increase access
to food, and foster a sense of shared responsibility
within local neighborhoods.

Building on the success of this initiative, FOI contin-
ued its work in 2023, helping communities realize
food security and build a strong spirit of coopera-
tion. FOI supported women in transforming open
spaces around their homes into thriving gardens, al-
lowing them to grow food that is then processed in
Dapur Pangan (Food Kitchens) to provide nutritious
meals for children and the elderly in their communi-
ties. One of the first urban garden projects is in Gang
Mawar RT 7 Kembangan Utara, which FOI assisted
in 2021, evolved into a self-sustaining community
garden in 2023, marking a significant milestone in
its development.

In addition to urban areas, FOI expanded its efforts
in rural regions, including Kiarasari, where farmers
were encouraged to adopt a natural farming sys-
tem. In this area, they were introduced to the produc-
tion of brown rice, promoting more sustainable and
healthier agricultural practices. FOI also participat-
ed in establishing a community garden in Pacarejo,
Semanu, with the goal of combating stunting and
encouraging community independence. By teach-
ing the local community to manage their own food
production, FOI aimed to create lasting change that
would continue even after the program ended.

Throughout 2023, FOI continued to expand the
KEPAK program in both urban and rural locations,
making significant strides in promoting local food
production, economic independence, and food sus-
tainability.
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Every year, Muslims around the world commemo-
rate Prophet lbrahim’s willingness to sacrifice his
son in obedience to God’s command during Eid al-
Adha. On this special day, many Muslims purchase
animals —such as goats, cows, or buffaloes— for
Qurbani, symbolically sacrificing them and sharing
the meat with their families and the less fortunate in
their communities. However, the celebration of this
act could be experienced by everyone.
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In certain areas, Qurbani is plentiful, and families
are able to easily share the meat with their neigh-
bors. However, in more remote regions, like those
along the coast, many families struggle to afford a
Qurbani, leaving some communities without the op-
portunity to enjoy meat during the celebration. To
address this issue, Foodbank of Indonesia works
to close this gap by purchasing animals from local
farmers and delivering fresh meat to remote villag-
es through the QURBAN HINGGA PELOSOK (QHP)
program.



One such example is the community in the coast-
al village of Pakuhaji and Kohod in Tangerang. In
2023, with the generous support of donors, FOI
distributed one cow and 17 goats in these coast-
al villages. This Qurbani was a collective effort to
provide high-quality protein for vulnerable children
and families in these communities, where access
to meat is limited. On Eid al-Adha, smiles of happi-
ness shone from Bang Nurta and hundreds of oth-
er fishermen's families as they gathered to witness
the slaughter of goats and cows in a field near their
homes. These families eagerly awaited the arrival of
FOI volunteers who would deliver parcels of meat
wrapped in leaves to their small houses. For these
families, meat is a luxury—a source of protein that is
simply too expensive to buy. For many, it's a delica-
cy they only experience once or twice a year.

Through the QHP program, FOI not only helps ful-
fill the nutritional needs of remote villages but also
brings a sense of joy and celebration to families
who would otherwise miss out on this important
tradition. By providing access to animal protein, the
program improves the health and well-being of chil-
dren and helps ensure that all families, regardless
of their economic status, can share in the blessings
of Eid al-Adha.




On Monday, November 21, 2022, at 13:21 WIB, a
5.6 magnitude earthquake struck Cianjur, West
Java, accompanied by aftershocks. The tremor was
strong enough to be felt in Jakarta. The disaster
caused numerous injuries and fatalities, particularly
among the elderly and children, who were trapped
under collapsed buildings and left homeless.

Response to Emergency and Disaster (RED) is an
initiative by Foodbank of Indonesia (FOI) designed
to respond to emergencies caused by natural dis-
asters by providing food assistance to affected
communities. This program focuses on the distri-
bution of ready-to-consume meals, essential food
supplies, and logistical support to disaster victims.

BANTUAN DAPUR UMUM
PEMULIHAN GEMPA CIANJUR
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Apexindo Prat
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Foodbank of Indonesia

Februari 2023




In 2023, the RED program played a crucial role in
disaster relief efforts in Indonesia, particularly in
Cianjur, where FOI, in collaboration with partners
such as Apexindo and DBS Indonesia, distributed
food aid to the victims of the earthquake in the re-
gion. The assistance provided included nutritious
meals for affected families as well as the distribu-
tion of emergency relief packages to ensure contin-
ued access to food for those who lost their homes
and livelihoods.

Additionally, FOI collaborated with DAAI TV to ex-
pand the distribution reach of aid to disaster victims
in Cianjur. This partnership enabled the RED pro-
gram to reach more affected communities and raise
public awareness about the importance of mutual
cooperation in addressing food crises caused by
natural disasters.

Moving forward, the RED program will continue
to be strengthened by developing more efficient
emergency response systems, including enhanc-
ing logistical capacity, optimizing emergency food
distribution networks, and fostering closer collab-
orations with various stakeholders, including the
private sector, government, and local communities.
FOl is committed to ensuring that disaster-affected
communities always have access to sufficient food
during the recovery period.
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Foodbank of Indonesia (FOI) Key Events in 2023:
Community Empowerment and Hunger Alleviation
Initiatives

In 2023, Foodbank of Indonesia (FOI) organized two
significant events focused on community empow-
erment and efforts to combat hunger in Indonesia:
Pasar Rakyat Mustikarasa and the 2nd Food Bank
Network Congress.

Pasar Rakyat Mustikarasa

Pasar Rakyat Mustikarasa (PRM) was a highlight
of FOI's 2023 agenda, held on May 27 at Museum
Bahari, North Jakarta. This event coincided with the
commemoration of National Awakening Day and
FOI's 8th anniversary, attracting over 1,000 visitors.
PRM provided a platform for Micro, Small, and Me-
dium Enterprises (MSMEs) to showcase and sell
their products, with a particular emphasis on those
incorporating local ingredients and traditional Indo-
nesian spices. The event aimed to boost the local
economy by increasing the visibility of these small
businesses and encouraging consumers to em-
brace healthier, locally sourced food choices.

One of the main objectives of PRM was to promote
the use of spices and traditional Indonesian ingre-
dients in daily cooking. By bringing together food
producers, culinary experts, and consumers, FOI
sought to preserve Indonesia’s rich culinary herit-
age while addressing issues related to nutrition and

24
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food security. The event featured various activities,
including panel discussions on food sovereignty,
cooking workshops led by renowned chefs, and ex-
hibitions highlighting MSME products.

Beyond its economic and cultural benefits, PRM
played an essential role in raising awareness about
food sustainability. Attendees had the opportuni-
ty to learn about reducing food waste through live
demonstrations and interactive sessions. The event
also fostered stronger community engagement,
with participation from business partners, govern-
ment representatives, volunteers, and youth com-
munities such as Forum Indonesia Muda (FIM) Re-
gional Jakarta.



2nd Food Bank Network Congress

Held alongside PRM, the 2nd Food Bank Network
Congress brought together key stakeholders to
discuss strategies for addressing food insecurity
and food waste on a national scale. Representa-
tives from government institutions, businesses, and
community organizations participated in the con-
gress, emphasizing the importance of multi-sector
collaboration in tackling these pressing issues. The
congress was attended by representatives from the
Ministry of Women’'s Empowerment and Child Pro-
tection (KPPPA), the National Food Agency (NFA),
business partners, and mothers from various re-
gions in Indonesia. The event served as a forum
for exchanging ideas, sharing best practices, and
developing policy recommendations to strengthen
Indonesia’s food security framework.

A major outcome of the congress was the launch of
the Dapur Mustikarasa campaign, a nationwide initi-

Children’s Day

On June 1, 2023, FOI celebrated Children’s Day by
distributing nutritious food packages to underprivi-
leged children across Indonesia. This initiative was
designed to address childhood malnutrition and
ensure that children from low-income families had
access to healthy meals. In addition to food distri-
bution, FOI conducted educational workshops in
schools to teach children about balanced diets and
the importance of food sustainability.

ative designed to mobilize mothers and culinary ac-
tivists in utilizing surplus food and local spices. This
campaign aimed to enhance family nutrition while
simultaneously addressing food waste by encour-
aging households to make better use of available
food resources. Bank DBS Indonesia played a role
in supporting this initiative, aligning with its broader
commitment to social responsibility and sustaina-
ble development.

The congress also underscored the importance of
corporate partnerships in advancing food security.
Businesses were encouraged to integrate food sus-
tainability into their corporate social responsibility
(CSR) programs, thereby contributing to a more ro-
bust and inclusive food system. Discussions during
the event highlighted the need for enhanced policy
support and stronger government intervention to fa-
cilitate food redistribution efforts and improve food
banking infrastructure nationwide.

Children’s Day also served as an opportunity to en-
gage young volunteers in food security initiatives.
Through various activities, FOI encouraged youth
participation in child-focused programs, fostering
a sense of social responsibility among the next
generation. By integrating education with direct as-
sistance, FOIl worked to create a lasting impact on
childhood nutrition and food awareness.
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International Day of Awareness of Food Loss and
Waste

To mark the International Day of Awareness of
Food Loss and Waste on September 29, 2023, FOI
launched several public campaigns aimed at ed-
ucating the public on reducing food waste. These
initiatives targeted both consumers and food busi-
nesses, highlighting practical steps that individuals
and corporations could take to minimize waste and
optimize food resources.

In addition to the awareness campaign, FOI played
a significant role as a speaker at the International
Day of Awareness of Food Loss and Waste event.
FOI was invited by the National Food Agency (Bap-
anas) to share its insights and experiences on food
redistribution and sustainability efforts in Indo-
nesia. FOI's presentation emphasized the urgent
need for systemic changes in food management,
highlighting successful case studies from its ini-
tiatives across the country. By sharing insights on
food redistribution, sustainable food systems, and
community engagement strategies, FOI contributed
to the global dialogue on reducing food waste and
improving food security.

FOl also collaborated with retailers, restaurants, and
food producers to recover surplus food and redirect
it to those in need. This effort not only reduced food
waste but also provided nutritious meals to vulner-
able communities. Additionally, FOI ran a digital
awareness campaign, using social media platforms
to share tips and best practices for food waste re-
duction at the household level.
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World Food Day

On October 16, 2023, FOI partnered with local and
international organizations to advocate for sustain-
able food systems. The event included large-scale
food assistance efforts, ensuring that thousands of
families received nutritious meals. In parallel, FOI
engaged with policymakers to push for stronger
regulations supporting food security and food safe-

ty.

Community engagement played a crucial role in the
World Food Day celebrations, with volunteers and
partner organizations participating in food-shar-
ing initiatives and sustainability workshops. These
efforts reinforced FOI's commitment to long-term
food security and the promotion of healthier food
consumption habits across Indonesia.




FOI Activity Highlights Report 2023-2024

1.

Government Highlight The Indonesian
government has played a crucial role in

supporting FOI's food security programs
through key partnerships and initiatives:

Visit of the Head of the National Food
Agency (NFA): This visit to FOI's office
marked a significant step in strengthening
government collaboration in addressing
food waste and hunger. Discussions re-
volved around policy alignment, food re-
distribution mechanisms, and strategies
for enhancing public awareness about
food security.

Participation in National Food Aware-
ness Day (Harkanas): FOl partnered
with the Ministry of Maritime Affairs and
Fisheries (KKP) to raise public awareness
about food sustainability, efficient food
distribution, and the importance of reduc-
ing food waste.

Young People’s Food Dialogue (Rem-
bug Pangan Orang Muda): Organized in
collaboration with UKP for Mother’'s Day,

this event encouraged youth involvement
in food security discussions. It provided a
platform for young leaders to share ideas
on sustainable food systems, nutrition pol-
icies, and local food production.

Private Sector Highlight Collaboration
with private companies has significantly
strengthened FOI’s ability to reach
vulnerable communities with food
assistance and educational programs:

e Super Indo: Implemented the “Musti-
karasa Kitchen” initiative, an innovative
approach to reducing food loss and ensur-
ing access to nutritious meals for under-
served populations.

e Nestlé: Renewed its long-term partner-
ship with FOI, donating over 48,000 food
products, including DANCOW FortiGro
milk, BEAR BRAND sterilized milk,
MILO UHT chocolate drinks, and KOKO
KRUNCH breakfast cereal. This initiative
contributes to enhancing children’s nutri-
tion across Indonesia.
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¢ ABC and GrabMart: Launched the “Dapur
Bersama Ibu” (Mother’s Shared Kitchen)
program, focusing on providing free nutri-
tious meals to low-income families while
educating mothers on balanced nutrition.

e AICE Group: In commemoration of In-
ternational Children’s Day, FOI and AICE
distributed food assistance to preschool
teachers and students across the Greater
Jakarta area, helping to ensure adequate
early childhood nutrition.

¢ Lenovo Indonesia: As part of its Global
Month of Service CSR initiative, Leno-
vo donated 17 laptops to underprivileged
schools, enhancing digital literacy and ac-
cess to education in food-insecure com-
munities.

e Oterra: Donated 427 bottles of fortified
nutrition products as part of a child-fo-
cused nutrition improvement program,
ensuring access to essential vitamins and
minerals for vulnerable children.

Mondelez and JNE: Jointly facilitated a
breakfast assistance program, distributing
hundreds of cartons of sponge cakes to
preschool students, promoting the importance
of starting the day with nutritious food.

Nutrifood Staff Volunteer Nutrifood’s
staff played an active role in FOI's
volunteering initiatives, demonstrating
corporate commitment to social
responsibility:

+ Participated in Volunteering Day at SMA
IZADA and various outreach activities at
Aierofest, engaging in food distribution
and community education.

«  Provided hands-on assistance in expand-
ing food access for children, ensuring
they receive nutritious meals while also
inspiring them to pursue education and
leadership roles in the future.

+  Conducted nutrition awareness work-
shops, educating children on the impor-
tance of a balanced diet and how to make
healthy food choices with available re-
sources.
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Modu Hana Day

+  FOI partnered with Hanabank for "Modu
Hana Day," an initiative that brings togeth
er corporate volunteers for community
service.

+ Activities included food packaging and
distribution, ensuring that families in
need received nutritious meals while also
providing educational sessions on food
security and nutrition.

+ Hanabank employees actively engaged
in dialogues with beneficiaries, fostering
greater community connection and un
derstanding of the challenges faced by
food-insecure individuals.

Food Bank App Development

With support from Cisco, FOIl began devel-
oping the Food Bank App, a tech-enabled
program to fight hunger by bringing
together parties with excess food with
those with limited access to food. This
app aims to help children and the elderly
from underprivileged families, informal
workers, and vulnerable communities who
lack access to food. The Food Bank App
also provides a great alternative for food
producers, retailers, SMEs, and any
households or individuals to reduce their
food waste by sharing with others in need,
easily accessible from our gadgets.
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6. University Highlight FOI has actively 7. Media Highlight FOI's impact has been

collaborated with academic institutions widely covered by national and digital
to strengthen research and community media platforms, further amplifying its
outreach: mission:

MoU with the Center for Health Psychol
ogy, UIN Syarif Hidayatullah Jakarta
This collaboration focuses on incorporat
ing psychological research into food secu
rity efforts. It aims to address behavioral
aspects of food waste, provide mental
health support to foodinsecure communi
ties, and design impactful educational pro
grams on responsible food consumption.

Student Engagement: University stu-
dents have played a crucial role in FOI's
initiatives by participating in research
projects, food distribution activities,
and social media campaigns aimed at
increasing public awareness of food sus-
tainability and security.

Internship and Volunteer Programs: FOI

has provided opportunities for students to
gain real-world experience in food security
advocacy, allowing them to contribute in-
novative ideas to ongoing programs.

¢ Media Coverage by Major Outlets: FOI's
work has been featured in leading news
agencies such as Antara News, Detik,
Kompas, and Kontan, which have report-
ed on FOI's food security efforts, collabo-
rations, and humanitarian projects.

¢ Public Education Through Campaigns:
FOI collaborated withDBS Bank to launch
the #MakanTanpaSisa (Eat Without
Waste) campaign, which promotes food
waste reduction through educational con-
tent, public discussions, and interactive
workshops.

* Social Media Outreach: FOI has lever-
aged Instagram, Twitter, and Facebook
to engage the public, share success sto-
ries, and encourage greater participation
in food security programs. The organiza-
tion regularly posts updates on food dona-
tion drives, volunteering opportunities, and
policy advocacy efforts.

This comprehensive report highlights the extensive
collaborations, impactful programs, and significant
strides FOI has made in 2023 to address hunger,
food waste, and malnutrition in Indonesia. By work-
ing closely with government agencies, private sec-
tor partners, universities, and media, FOI continues
to be a driving force in the country's journey toward
a more food-secure future.




For the Year Ended 31 December 2023
(Expressed in rupiah, unless otherwise stated)

YAYASAN LUMBUNG PANGAN INDONESIA
STATEMENT OF INCOME, EXPENSES AND CHANGES IN NET ASSETS

2023 2024
REVENUE
Sponsorship and Donations 4.782.102.676 3.786.693.076
Fundraising 82.745.957 62.479.488
Ziswaf 390.781.623 392.792.801
Qurban 70.100.687 136.600.008
Interest Income 2.047.822.500 19.079.579.330

TOTAL REVENUE

7.373.553.443

23.458.144.704

EXPENSES

Cost of services

(820.186.907)

(934.184.141)

General and Administrative Expenses

(402.739.318)

(274.691.502)

Other Expenses

(1.417.850)

(2.920.000)

TOTAL EXPENSES

(1.224.344.075)

(1.211.795.643)

CHANGES IN NET ASSETS

4.311.938.562

4.307.236.162
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Thank Youto
ur jonors

With the spirit of collaboration, we have achieved so much together. We thank our
donors and partners who have generously given their time, funds, and food dona
tions to support Foodbank of Indonesia in the fight of preventing food waste and

reducing hunger in 2023.
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YOU CAN BE A PART OF THIS
MOVEMENT TOO, DO YOU SHARE
THE SAME VISION OF FOOD

FOR EVERYONE?

Mo one should go hungry.
You can support us in the following ways:

FUNDS
Alldonations willbe used in alleviating hunger efforts in Indonesia.
Make a donation on our website or give us a call.

FOOD

If you're in the food industry, discuss with us what we can do together. If you're an
individual, or part of a workplace, school, or community group, hold a food drive to
collect and denate food. Call or email us for details.

VOLUNTEER
We can't do all of these efforts without volunteers. If you have some time and want to
contribute in our warehouse or during the program, call er email us for details.

PARTNER

If you're an organization looking to improve people’s lives, discuss with us about partner-
ship opportunities. We are welcomed to nurture these relationships to realize
hunger-free futures together. Call us for further information.

Foodbank of Indonesia

JI. H. Nawi Raya No.45B blok B2

Gandaria Utara, Kec. Kby. Baru, Kota Jakarta Selatan
Daerah Khusus |bukota Jakarta 12140

+62 852 1310 3997

@ http://foodbankindonesia.org/
& foodbankindo(@gmail.com

0 Foodbank of Indonesia

@ foodbankid




